
As a student of Comparative Media Studies at MIT, I have studied the state our
culture as one that gets much of its news, entertainment, information, food, and
household products from the same place, or at least from a very small number of
vendors.  To a certain extent, this doesn't bother me.  I know enough to realize
that it doesn't matter who owns Kraft food, or who produces "Buffy the Vampire
Slayer"; the products will largely be the same, which is fine because Mac and
Cheese is some of my favorite food and "Buffy" is by far the best show on TV.

It somewhat bothers me that much information is not disseminated because it goes
against company interests, but I am comforted that this trend is somewhat offset
by the fact that what is bad for one conglomerate is good for another.  I know
that ABC won't report a story that sheds a negative light on Disney, but I can
still remain confident that NewsCorp's Fox (however sensationalized it is) will.

However, the lift of the cross-ownership ban for television and newspapers
severely strains my already too relaxed tolerance of egregious corporate
politics.  In a city like New York, this may not be so much a problem, because
it is a city that contains numerous newspapers and TV networks.  However, in a
town like San Luis Obispo, CA


